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 CORPORATE COMMUNICATIONS POLICY 
 
 EXECUTIVE AND INTERGOVERNMENTAL AFFAIRS 
 

 
 
POLICY STATEMENT   
 
The purpose of this policy is to ensure that corporate communications across the 
Government of Nunavut (GN) are well coordinated, effectively managed and responsive 
to the information needs of Nunavummiut. 
 
The GN will make every effort to provide timely, accurate, clear, objective and complete 
information about its policies, programs, services and initiatives in Nunavut’s official 
languages. 
 
PRINCIPLES 
 
This policy supports Inuuqatigiitsiarniq (building relationships), Tunnganarniq (being 
open, welcoming and inclusive) and Pijitsirniq (serving the public) by ensuring that the 
GN: 

• is accessible and accountable to the public they serve; 
• is open and transparent in its communication with the public; 
• delivers communication materials that reflect the diverse nature of the territory in 

a fair, respectful, representative and inclusive manner; 
• communicate in a manner that is clear, relevant, objective, easy to understand 

and useful; 
• provides information to the public in a timely, accurate and consistent manner to 

provide quality service; 
• listens to and takes account of people's interests and concerns regarding the 

government’s programs and services; 
• delivers prompt, courteous and responsive service that is sensitive to the needs 

and concerns of the public and respectful of individual rights; 
• makes every reasonable effort to communicate in all official languages and 

abides by the Nunavut Official Languages Act and the Inuit Language Protection 
Act  and related government policies with respect to communications materials 
and activities. In rare instances where timely, urgent/ emergency 
communications are necessary, translations will be provided as soon as they are 
available; and 

• assists the public in recognizing and accessing government programs and 
services through the use of a clear and consistent corporate identity. 

 
APPLICATION 
 
This policy applies to all GN departments for external and interdepartmental 
communications and does not apply to territorial corporations or public agencies.  
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DEFINITIONS 
 
Visual Identity Program Guidelines: a set of standards that outlines how, when and by 
whom the government brand, logo and identity can be used. 
 
Communications Items: any printed or recorded material that advertises a government 
program, or publicly communicates the government’s position on an issue including 
news releases, statements, brochures, posters. displays and public service 
announcements. 
 
Central Accountability Committee: is responsible for supporting and strengthening 
internal GN operations by identifying and prioritizing actions to support GN central 
accountability and providing timeframes and action plans to ensure implementation of 
key priorities. 
 
Interdepartmental Communications Committee: consists of departmental 
communications managers or designates to ensure that GN communications activities 
are consistent, focused, coordinated, standardized and of high-quality. 
 
ROLES AND RESPONSIBILITIES  
 
Minister  
The Minister is accountable to the Executive Council for the implementation of this 
policy.  
 
Deputy Minister  
The Deputy Minister of the Department of Executive and Intergovernmental Affairs (EIA) 
is responsible to the Minister for the administration of this policy. 
 
Through the communications division, the Deputy Minister of EIA is responsible for 
ensuring that the GN’s communications initiatives reflect government-wide business 
plan priorities, policies, mandates and themes. This division also integrates 
communications into the planning, management and evaluation of government-wide 
policies, programs and services.  
 
Director of Communications 
The Director of Communications of the Department of EIA is responsible for the 
oversight and implementation of this policy. 
 
Communications Managers 
The communications managers (or those in charge of departmental communications 
activities) of GN departments are responsible for coordinating their communications 
priorities with the EIA communications division. 
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Ministers, both individually and collectively as members of Cabinet, are the principal 
spokespersons for the GN and its departments. The Premier is also the key 
spokesperson on government-wide issues and may choose to be the spokesperson on 
inter-governmental and other large scale issues. 
 
It is the ministers’ role to provide leadership in establishing the priorities and overall 
themes of departmental communications. Ministers’ responsibilities are to: 
 

• determine, together with their respective deputy heads, their communication 
spokespeople, priorities, objectives and requirements; 

• approve the corporate communication plans of the departments they head; 
• define the responsibilities of ministerial staff with respect to communications; and 
• establish, together with their respective deputy heads, effective liaison between 

ministerial staff and departmental communications heads to ensure that the 
communication of policy and operational initiatives is co-ordinated, with particular 
attention to media relations and participation in public events and 
announcements. 

 
Deputy ministers lead, and are responsible for the overall management of 
communications within their departments. Deputy ministers champion their 
department’s communications activities and through their departmental communication 
heads are responsible for: 
 

• working with departmental staff/subject matter experts to develop appropriate 
communications plans and calendars that are then coordinated with EIA 
communication calendars; 

• ensuring the department's communication priorities and requirements are met; 
• ensuring that their departmental communications fully reflect departmental 

policies, themes and mandates, and that the communications function is 
integrated into the departmental planning, management and evaluation of 
policies, programs, services and initiatives; and 

• through Central Accountability Committee, approve communications protocols, 
guidelines and standards. 

 
PROVISIONS    
 
Corporate communications is coordinated within the communications division of the 
central agency of EIA to ensure all GN departments work collaboratively to achieve 
coherent and effective communications with the public. 
 
Overall, EIA communications division has the central role for the coordination of 
government communications. EIA communications plays the following roles:  
 

a. liaising with the Premier’s office regarding approvals, input and feedback 
regarding communications items to ensure that they are aware of all messages 
being released publicly (ex. News releases); 
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b. providing strategic advice and support in communications planning and 
management to departments and public agencies; 

c. ensuring all government messaging is consistent, understandable and accessible 
by working collaboratively with departmental communications staff in reviewing, 
recommending edits and releasing public information; 

d. establishing standards and guidelines including Visual Identity Program 
Guidelines (attached), and the adoption of Canadian Press style guide; and 

e. providing quality assurance of all printed government advertising, program 
materials, news releases, posters, and other communications materials; 

f. leading and coordinating government communications during a large-scale or 
territorial crisis or disaster; 

g. develop communications protocols, guidelines and standards for approval by 
Central Accountability Committee; 

h. distributing government-wide information to the public service including 
announcements and weather bulletins; 

i. coordinating and supporting the planning of multi-department or government-
wide communications initiatives and designating lead departments and assigning 
special responsibilities; 

j. creating communications resources, providing professional development 
opportunities for GN communications staff and encouraging communications as 
a career for others; 

k. facilitating the exchange of information by providing leadership to the 
Interdepartmental Communications Committee;  

l. managing the process of issuing public proclamations on behalf of government 
programs, other public agencies and territorial corporations; 

m. coordinating the GN’s presence at trade shows and events that include more 
than one or two departments and are not subject-specific (i.e. Geo-Science is 
subject-specific, Northern Lights is not); and, 

n. seeking legal advice from the Department of Justice about court decisions, 
privacy or sensitivity of information being released. 

 
Departments, public agencies and territorial corporations will manage their own 
advertising, publishing, marketing, media relations and other communication activities, 
and are responsible for ensuring that their web content meets communication standards 
and any official languages requirements outlines in GN official languages policues, with 
approvals from EIA communications prior to their individual ministers and ultimately the 
Premier’s office. They may also manage horizontal communication issues and priorities 
that may involve a number of government departments as identified and coordinated by 
the EIA communications division. 
 
The GN will adhere to provisions contained in relevant legislation affecting 
communications including: 
 

Official Languages Act 
Inuit Language Protection Act 
Access to Information and Protection of Privacy Act 
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PREROGATIVE OF CABINET 
 
Nothing in this policy shall in any way be construed to limit the prerogative of the 
Executive Council to make decisions or take actions respecting the administration of GN 
communications outside the provisions of this policy. 
 
SUNSET CLAUSE 
 
This Policy will be effective from the date of signature until January 1, 2020. 
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VIP Guidelines
Welcome to the GN VIP guidelines. The aim of this 
document is to provide an understanding of the 
identity of the GN brand, why we need one, and 
how to deliver it. 

The intent of these guidelines is to achieve visual 
consistency in how the GN represents itself to 
its various audiences. Achieving a consistent 
appearance requires more than simpy following 
the rules for logo placement and positioning. The 
GN look is a well-established set of relationships 
between text, image, object and framework, 
which this document explains, is a guide to 
protecting and extending our professional 
reputation. The VIP guidelines supersede 
previous manuals and graphic standards.  

Introduction
This VIP guidelines has been developed as an aid 
to the proper use and implementation of the new 
Government of Nunavut Visual Identity Standards 
that includes a branding bar, program logo usage 
and colour palettes. It is the responsibility of 
each department and its personnel to adhere 
strictly to the standards as specifi ed in this VIP 
guidelines.

Adherence to the standards articulated in this 
VIP guidelines is mandatory when using the 
Government of Nunavut Symbol and Wordmark.

The Government of Nunavut Symbol and Wordmark 
are protected under international copyright law and 
cannot be used without permission. 

Range of Application
The VIP guidelines apply to all print and 
electronic marketing and communications 
material, as well as offi cial signage, offi cial 
correspondence and reports. 

Transition Period
All components of these VIP guidelines are being 
phased in to allow units to use existing stocks of 
non-compliant material in a cost-effective manner. 
All communications material produced as of 
July 1 must adhere to these guidelines.

Development of 
Guidelines
These guidelines were developed based on 
qualitative and quantitative research conducted 
with various stakeholders, including:

•  a review of the visual identity practices of fi ve 
provincial and territorial governments across 
Canada, including the Northwest Territories, 
the Yukon, Alberta, Saskatchewan and 
Newfoundland and Labrador;

•  an online survey of 692 Government of Nunavut 
employees to explore how current visual 
identity standards were applied; and

•  interviews with 24 GN employees to probe 
deeper into results arising from the surveys.
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Overview
What does ‘brand’ mean
The GN brand is broader than its visual identity, 
more than a signature or symbol. Our brand is 
the intangible sum of the government’s attributes: 
its name, values, offerings, people, history 
and reputation, and the way it is experienced 
and promoted. While much of this document 
is focused on graphic standards, the brand is 
bigger than graphics. The brand positioning 
provides a lens through which every substantive 
decision within the GN should be made.

Why do we need a brand?
It is critical that the GN deliver a united, dynamic 
message that refl ects its unique and diverse 
attributes to differentiate from other provinces 
and territories and provide these key audiences 
with an understanding of those attributes.

The updated visual identity program will:

•  ensure that Nunavut residents can easily 
identify, recognize and access all GN 
programs, services, facilities and information;

•  assist Nunavut residents to recognize the value 
of the services they get for their tax dollar;

•  help the GN to appear more approachable 
and modern;

•  help reinforce or support the GN’s 
reputation; and

•  help increase employee awareness and 
identifi cation with the priorities of the GN 
across all government departments and 
agencies. 

What are the benefi ts of 
a consistent brand?
A well-designed brand provides the GN with 
effective tools to communicate consistently and 
clearly to all audiences, at a number of levels, 
while ensuring that all communications reinforce 
our reputation, wherever we go.

History of the brand
The ‘polar bear logo’ was chosen from a number 
of submissions during a sitting of the legislature.

The designers of the logo, Andrew Qappik and 
Dan O’Brien, submitted the following statement 
with the logo;

“The Polar Bear may be the most internationally 
recognizable symbol of Canada’s Eastern Arctic. 
The Polar Bear we have developed carries with 
it many unique qualities, the bear is in motion 
- moving forward into the future; as the bear 
moves forward he is looking back into the past, 
acknowledging the traditions of the Inuit way of 
life and the teachings of the elders; the bear’s 
step is delicate, yet determined and strong as 
only a Polar Bear can manage, illustrating the 
determination of the people of Nunavut. We have 
also included the Nikittuittuq, the North Star, 
from the fl ag and coat-of-arms of Nunavut. The 
traditional guide for navigation, this star forever 
remains unchanged - just as the leadership of the 
elders in the community.”

The typography selected for the wordmark 
is clean and simple in its rendering. This 
confi guration is multilingual, covering Inuktitut, 
English, Roman Orthography and French in one 
wordmark orientation.

The blue colour chosen for the logo and 
wordmark is the same blue used in the offi cial 
Nunavut fl ag and coat-of-arms, symbolizing the 
richness of the land, sea and sky.
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Brand Drivers
In 2009, the Government of Nunavut released 
Tamapta: Building Our Future Together, an action 
plan that outlines the government’s vision for the 
next 20 years.

Focusing on priorities built on Inuit values 
and culture, Tamapta goes further than simply 
describing goals and objectives; it stresses the 
importance of working together to reach the 
government’s vision.

The GN brand was developed to refl ect the 
vision and spirit of Tamapta and to serve as a 
daily reminder to GN employees and all Nunavut 
residents that working together is the best way to 
achieve our goals.

Brand Architecture and 
Key Components
Just as a family tree expresses the relationships 
within a family, brand architecture is a visible 
manifestation of an organization’s business structure 
and strategy. To communicate the relationship of 
the GN to each of its “family members”, a brand 
architecture has been developed.

Core Brand

Key Components

GN logo
Tagline
Swoosh

Departments
  Community and Government  Services 
Culture, Language, Elders and Youth
Economic Development and Transportation
Education
Environment
Executive and Intergovernmental Affairs
Finance
Health and Social Services
Human Resources
Justice

Extensions

Programs

From Words to Work
Embrace Life Council
Nunavut Development Corporation
Be Smoke Free
Brighter Futures
Canada Prenatal Nutrition Program
Community Justice
Internships
Nunavut Parks
Nunavut Art
Nunavut Housing Corporation
Nunavut Human Rights Tribunal
Nunavut Telehealth
Nutaqqavut Health Information System
Piqquilirivvik
Sexual Health
Sport and Recreation
Sport Nunavut
Truly Wild
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Logo Use
Core Brand Logo Standards
The offi cial logo for the Government of Nunavut 
consists of two parts, the word “ᓄᓇᕗᑦ Nunavut” 
and an icon that includes a polar bear, a star and 
a graphic shape. The Roman text is set in Goudy 
Bold and the Inuktitut text is set in ProStyle. The 
variations of the fonts used in the symbol and 
wordmark have been altered from their original 
state, therefore the wordmark “ᓄᓇᕗᑦ Nunavut” 
is a graphic element and must never be typeset. 
It must always be reproduced from the artwork 
provided. The size, style, graphic treatment and 
letter spacing in the words are critical and they 
should not be altered or modifi ed.

On this page are the two variations that the symbol 
can take. These are the only confi gurations that 
are approved. The preferred version is Figure 1 
(top) with the graduated background. The alternate 
versions (Figure 2 and 3) should only be utilized 
in special situations when using the graduated 
background is not feasible.

The logo may not be depicted without the 
wordmark “ᓄᓇᕗᑦ Nunavut” in any circumstance.  
The Nunavut logo must always be presented in 
its positive confi guration, there is no negative 
confi guration for the logo. If the Nunavut logo 
must appear on a dark background, it is to be 
separated from the background by a white border 
as shown in Figure 3.

The wordmark “ᓄᓇᕗᑦ Nunavut” may stand on 
its own without the rest of the logo in situations 
with space limitations or where graphic images 
are not appropriate. The wordmark may be used 
in its positive or negative confi guration as shown 
in Figure 4 and 5. 

Logo
Graduated background

This is the preferred version of 
the Nunavut logo.

Solid background

This version of the Nunavut logo 
should only be used when Fig. 1 
cannot be used for mechanical 
reasons or when reproductive 
quality is in question.

On dark fi eld

If the Nunavut logo must be shown 
on a dark fi eld, a white border must 
be used to separate the symbol 
from the background. 

Note: The electronic fi le of the 
logo that is available on the central 
server already comes with a 
specifi c border that can be used 
and should never be altered. 

Wordmark
Positive

This is the preferred version of the 
Nunavut Wordmark.

Negative

This is the version of the Nunavut 
Wordmark to be used on a dark 
background.

1

2

3

4

5
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Nunavut Logo and 
Wordmark Size 
Standards
The offi cial logo for the Government of Nunavut 
must not be reproduced smaller than 5/8” inch 
in width (Figure 1). This practice will ensure that 
legibility of the symbol is not compromised.

As well, when the wordmark is utilized it shall 
be reproduced no smaller than 1/2 inch in width 
(Figure 2).

If the symbol is degraded using these 
specifi cations due to the resolution output 
capacity of the device being used or the quality 
of the paper stock or other substrate adjust the 
fi nal size of reproduction accordingly so the fi nal 
output is legible.

Logo and Wordmark 
Spacing Standards
Protected Space
To maintain the integrity of the brand, space must 
be left around all sides of the logo. The increment 
used to determine this space is based on the 
height of the capital case letter N. A minimum 
of one unit of space is required on each side as 
shown below (Figure 3 and 4). No graphics or 
type must infringe this area. Never place the logo 
or wordmark closer to the edge of any document 
than the protected space area.

Standard Colour Use
Strict adherence to the brand colour standards 
will serve to unify the image of the GN. Colours 
will vary slightly depending on whether they are 
printed on coated paper or uncoated paper.

Designated Pantone® colours and their 
equivalents for other methods of reproduction 
are indicated on the following pages.

Pantone: The printing industry standard for 
specifying solid ink colours.

CMYK: The print industry standard for full colour 
printing. Also know as process colour printing, it 
relies on cyan, magenta, yellow and black to create 
the spectrum of colour seen in most full colour 
printing.

RGB: A colour system based on red, green and 
blue, and used to represent the full spectrum of 
colour on video displays.

minimum 5/8” (.625 inches)

minimum 1/2” (.5 inches)

1

2

3

4
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Nunavut Logo and Wordmark 
Colour Specifi cations
The offi cial logo for the Government of Nunavut 
must always be presented in its positive (black 
or colour) confi guration, there is no negative 
confi guration for the logo. The wordmark can be 
used in a negative form when used apart from 
the logo.

The Government of Nunavut logo must always 
be reproduced in black or blue. Black must 
always be 100% black. For Blue, Use Pantone® 
301. Pantone® 301 is the ONLY colour that may 
be used, other than black, to reproduce the 
Government of Nunavut logo. 

When the reproduction process is four colour 
(CMYK) or if the logo is to be used for video or 
the web the colour mix is as follows:

The wordmark “ᓄᓇᕗᑦ Nunavut” may stand on 
its own without the rest of the logo in situations 
with space limitations or where graphic images 
are not appropriate. The wordmark may be used 
in its positive or negative confi guration as shown 
in Figures 3 and 4.

The wordmark may be used in both its positive 
or negative confi gurations. In the positive 
confi guration, the wordmark must always be 
reproduced in blue or black. When presented 
on in its negative confi guration on a dark 
background, the wordmark must always appear 
white or in the colour of the paper or other 
substrate, as depicted in Figure 4.

The relationship between any of the elements 
within the logo may not be altered under any 
circumstance. The stipulated proportions are 
intended to preserve adequate legibility and 
support the primary brand.

No department or branch of the GN will develop 
or use a separate logo or visual identifi er to 
represent their service without the written 
permission of the Executive. An application form 
is available of the central server.

Logo
Graduated background

This is the preferred version of 
the Nunavut logo.

Solid background

This version of the Nunavut logo 
should only be used when Fig. 1 
cannot be used for mechanical 
reasons or when reproductive 
quality is in question.

On dark fi eld

If the Nunavut logo must be shown 
on a dark fi eld, a white border must 
be used to separate the symbol 
from the background. 

Note: The electronic fi le of the 
logo that is available on the central 
server already comes with a 
specifi c border that can be used 
and should never be altered. 

Pantone

301

CMYK

C: 100
M: 43
Y: 0
K:18.5

RGB

R: 0
G: 87
B: 152

Hexadecimal

005798

Wordmark
Positive

This is the preferred version of the 
Nunavut wordmark.

Negative

This is the version of the Nunavut 
wordmark to be used on a dark 
background.

1

2

3

4

5
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Improper use
Included here are examples of how 
NOT to reproduce the logo. 

D
ep

ar

tm
ent of Education

Department 
of  Education

.25

Inches

0.5.75

DO NOT reproduce the logo 
in any other colour except 
for the approved colour in 
this VIP guidelines.

DO NOT reproduce the logo 
without the white border 
when used against a dark 
background.

DO NOT place the logo 
too close to the edge of 
a page. Always respect 
the protected area. 
Refer to Page 5 for logo 
and wordmark spacing 
standards.

DO NOT reproduce the 
wordmark in any other 
colour except for the 
approved colour in this VIP 
guidelines.

DO NOT remove the 
wordmark and use the rest 
of the icon by itself.

DO NOT add any type to 
the logo.

DO NOT reproduce the 
logo without the white 
border when used against 
a photograph.

DO NOT place the positive 
logo against a background 
that renders the wordmark 
illegible.

DO NOT use the polar bear 
by itself.

DO NOT add any type to 
the logo.

DO NOT reproduce the logo 
smaller than the minimum 
approved size.

DO NOT distort the 
wordmark horizontally 
or vertically.

DO NOT angle or twist 
the logo.

DO NOT reproduce the 
wordmark smaller than the 
minimum approved size.

DO NOT distort the logo 
horizontally or vertically.

DO NOT distort the logo 
in anyway.
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Branding Bar
The Branding Bar is a new element that will 
provide a more consistent image for the 
Government of Nunavut. It is designed in a 
way that is fl exible and simple to use. It must 
now appear at the top and on the front of all 
government material and documents such as:

• Stationery

• Signage

• Binder cover

• News release

• Fax

• Brochure cover

• CD or DVD cover

• Fact sheet

• Note pad

• Poster

• Report

• Advertisement

• Power Point presentation

• Email footer

• Banner

• Trade show display

The Branding Bar, Swoosh or tagline are 
not mandatory for use on inside pages of 
documents or secondary pages in visual 
presentations.

The Branding Bar is comprised of three elements:

1. Logo

2. Tagline 

3. Swoosh

As stated earlier, all components of these VIP 
guidelines are being phased in to allow units to 
use existing stocks of non-compliant material in a 
cost-effective manner. All communications material 
produced as of July 1, 2012 must adhere to these 
guidelines.

More information on how to confi gure the 
Branding Bar are on the following pages.

 ᒐᕙᒪᓕᕆᔨᒃᑯᑦ
Department of Executive and Intergovernmental Affairs

Kavamaliqiyikkut
Ministère de l’Exécutif et des Affaires Intergouvernementales

1 3
2

Note: The department name or other text 
may be positioned close to the Branding Bar 
on specifi c items such as letterhead. 

For more specifi c instructions on spacing see 
page 14 and how to use department names 
see page 17 and 18.
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x2x

minimum 6.5 point

minimum 5/8” (.0625 inches)

Top of tagline (grey text) lines up with
the tip of the polar bear’s nose

Baseline of tagline (grey text) lines up with
the edge of the hill

Distance between the tagline and logo is equal
to the width of two letter Bs

x2x

Top of tagline (grey text) lines up with
the tip of the polar bear’s shoulder

Baseline of tagline (grey text) lines up with
the edge of the hill

Distance between the tagline and logo is equal
to the width of two letter Bs

Tagline
The tagline must always be used with the logo 
when placed within the Branding Bar. 

The tagline must never be used with the 
wordmark. 

The preferred version of the tagline consists 
of all four languages. But under special 
circumstances the tagline can be used in one 
language. (see page 11 for more details)

It is recommended to always use the tagline 
with the logo on every GN publication but under 
circumstances like sponsorships or where space 
is limited it is acceptable to use 
the logo alone. 

The tagline was designed with very specifi c 
details that must never be altered. It is best to 
use the logo and tagline combinations that are 
located on the central server. They are available 
in various sizes and formats to fi t all of your 
marketing needs. 

Proportions and alignment
To maintain the integrity of the brand there must 
be strict guidelines on how the tagline and logo 
are displayed. There are two versions of the 
Logo/Tagline Group available on the server. It 
is best to use one of these electronic fi les as 
opposed to trying to re-create it.

Small Logo/Tagline Group (Figure 1)
This version is used on very small items such as 
business cards.

Large Logo/Tagline Group (Figure 2)
This version can be used on larger items such as 
banners or posters.

The tagline must never be too small or too 
big when used with the logo (Figure 3). The 
relative proportion between the logo and tagline 
must never go beyond the approved sizing 
specifi cations.

Small Logo/Tagline Group
This is the preferred version of the Nunavut Logo/Tagline Group. 
This version is used when the logo must appear very small. It is 
available on the central server. Shown here are details about its 
construction. None of the elements must be altered in anyway.

Large Logo/Tagline Group
This version is used when the logo appears large. It is available on 
the central server. Shown here are details about its construction. 
None of the elements must be altered in anyway.

The relative proportion between the logo and tagline must 
never go beyond the approved sizing specifi cations.

1

2

3
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Tagline Colour
The preferred version of the Logo/Tagline Group 
is the full colour version (Figure 1). For other 
applications where a full colour version is not 
possible, there are other options available. 
They are available on the central server and are 
shown below.

Improper Use
Included here are examples of how NOT 
to reproduce the Logo/Tagline Group.

DO NOT move the tagline.

DO NOT alter the 
proportions of the tagline 
beyond the approved 
sizing specifi cations.

DO NOT mix and 
match different colour 
combinations.

DO NOT typeset tagline 
with any other typefont.

DO NOT place Logo/Tagline 
Group on a background that 
renders the type illegible. 
Choose the correct version 
that best suits your needs.

DO NOT use tagline with 
the wordmark.

CMYK (Graduated Background)

Pantone (Graduated Background)

Black (Graduated Background)

Black (Solid Background)

Reverse

1

2

Building                     Together
                 liuqatigiingniq  
Bâtir le                     ensemble

Nunavut

Nunavut
Nunavu3

4

5
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x2x
minimum 6.5 point

minimum 5/8” (.0625 inches)

Baseline of tagline (grey text) lines up with
the edge of the hill

Distance between the tagline and logo is equal
to the width of two letter Bs

x2x
Baseline of tagline (grey text) lines up with
the edge of the hill

Distance between the tagline and logo is equal
to the width of two letter Bs

Uni-Language Tagline
The tagline is also available in one language 
that should only be used under special 
circumstances. One example is our website. 
Viewers have a choice between all four 
languages. Whichever language is chosen 
is the language that the tagline appears. 

For any concerns that may deviate from these 
guidelines please contact the Executive as 
stated in Appendix B.

Inuktitut tagline3

English tagline4

Inuinnaqtun tagline5

French tagline6

Small Logo/Uni-Language Tagline Group
Note: The same general rules apply to the uni-language tagline 
as in the multi-language tagline.

1

Large Logo/Uni-Language Tagline Group
The same general rules apply to the uni-language tagline 
as in the multi-language tagline.

2



Government of Nunavut
Visual Identity Program

12

Swoosh
A graphic “swoosh” has been developed for the 
Branding Bar. It represents the aurora, working 
together, and a positive progression. It must 
always appear at the top of all government 
communication collateral and publication. It must 
not be altered in anyway except for being sized 
up or down proportionately. For more information 
regarding the use of the Swoosh within the 
Branding Bar please refer to page 14.

Department Colours
Any general government piece will use 
the government brand blue in the Swoosh 
(Figure 1). If any general government piece 
can only be produced in black and white 
then the swoosh will appear in 100% black 
(Figure 2). Each department has their own 
specifi c colour. Anything produced for the 
department must utilize the correct 
department colour in the Swoosh (Figure 3).

Government Swoosh Blue
This Swoosh colour is used for any general government piece.

A subtle dropshadow can be used when there is danger 
of the Swoosh blending into the background.

Government Swoosh Black
This Swoosh colour is used for any general government piece 
that is produced in black and white.

Department Swoosh Colours

1

3

2

Health and Social 
Services

(Mountain Aven)

Executive and 
Intergovernmental Affairs

(Lichen)

Premier’s Office
(Inukshuk)

Education
(Northern Lights)

Justice
(Soapstone)

Community and Government 
Services

(Arctic Char)

Environment
(Muskox)

Human Resources
(Saxifrage)

Economic Development 
and Transportation

(Iceberg)

Finance
(Sky)

Culture, Language, 
Elders and Youth

(Seal Skin)

Government of Nunavut
(GN Blue)
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Improper Use
Included here are examples of how NOT 
to reproduce the Swoosh.

DO NOT reproduce the Swoosh in a tint of any 
approved colour. The colour of the Swoosh must 
always appear at 100% in value.

DO NOT reproduce the Swoosh in any other colour 
then what has been approved in this VIP guidelines.

DO NOT outline the Swoosh.

DO NOT stretch the Swoosh horizontally 
or vertically. Always reduce or enlarge 
proportionately.

DO NOT distort the Swoosh in any way 
by skewing or slanting it.

DO NOT crop any part of the Swoosh. It must 
appear in its entirety.

DO NOT duplicate or multiply the Swoosh many 
times. Only one Swoosh must be present on any 
given piece.
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x1/2 x

1/2 x x

x

x

x

Area within the Branding Bar must always be white.

The Swoosh must never touch the top or bottom. 
The minimum margin is equal to the thickest part of the Swoosh

Recommended minimum margin between the logo and 
the edge is equal to half the width of the logo.

x

x

x
x

x

Indent logo slightly from the edge of the swoosh.
Never line the logo flush with the swoosh.

If a document does not bleed to the edges,
the recommened minimum space between the 
swoosh and the edge is 1/4” (.25 inches).

Maximum space between the logo and the swoosh is
equal to the height of the logo.

Minimum space between the logo and the swoosh is
equal to the height of the letter N.

Branding Bar Confi guration
The Branding Bar must go on the top of every 
government piece, with few exceptions. It has 
been designed to be fl exible, yet there needs 
to be guidelines and consistency to ensure 
a professional image.

Recommended Branding 
Bar Confi guration
Maintain margin around the logo. 
The recommended margin is equal 
to half the width of the logo. 

Note: There may be exceptions to 
the rule, especially when something 
is very small. In that case, try to limit 
the left margin to a minimum of 1/4” 
(.25 inches) and the top margin to a 
minimum of 1/8” (.125 inches)

Maximum and Minimum 
Protected Area of Swoosh
The Swoosh must never touch the 
logo or tagline and must never be 
too far away from the logo.

Black and White
When reproducing the Branding Bar 
in black and white, always use the 
Swoosh in 100% black.

No Bleed
If the Branding Bar cannot extend to 
the edge, maintain minimum margins 
and indent the logo slightly from the 
edge of the Swoosh.

1

4

2

3
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Branding Bar Confi guration
Vertical Placement
For most applications the Swoosh must stay 
within the top third area (Figure 1). For unique 
dimensions please refer to page 16.

Background Tips
The Swoosh must never blend into the 
background of a design or a photo. The Swoosh 
must be clearly visible. When creating something, 
be mindful of the Swoosh colour. It is best to 
keep your design simple (Figure 2 and 3).

If the background blends with the Swoosh 
too much, it is acceptable to utilize a subtle 
dropshadow to distinguish the Swoosh from the 
background (Figure 4).

Lorem ipsum dolor 
consectetuer adipiscing elit sed 
diam nonummy 

Lorem ipsum dolor 
consectetuer adipiscing elit sed 
diam nonummy 

2

Lorem ipsum dolor 
consectetuer adipiscing elit sed 
diam nonummy 

3

4

1

2

3

Keep the Branding Bar within 
the top third of any piece.
DO NOT position the Branding Bar
any lower.

Restricted area for Branding Bar 

1 Vertical Placement
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Branding Bar Usage for 
Unique Dimensions
There are usually exceptions to every rule. In the 
event a piece cannot sustain the full width of the 
Branding Bar horizontally then it may be tilted on 
an angle to a maximum of 45 degrees and placed 
in the upper left corner. (Figure 1).

There also may be times where the entire Branding 
Bar may not be able to be used. In these cases, 
simply use the logo and tagline or the wordmark 
(Figure 2).

Lorem ipsum dolor 
consectetuer adipiscing elit sed 
diam nonummy 

1

2

Tilt the Branding Bar to a maximum of 45 degrees 
and place in upper left corner along with logo and 
tagline. Size the Swoosh so that the majority of it 
is showing
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Department Names
The department name must always appear in the 
approved brand typefonts Arial Regular (not Bold 
or Italic) and Pigiarniq. 

There are three methods of displaying the 
department name.

1. On Back (Recommended Option)
Whenever possible, it is recommended to display 
the department name on the back of the piece. 

2. Top Right 
When it is not possible to display the department 
name on the back, it must appear at the top, 
below the Swoosh and aligned to the right 
(Figure 2). Make sure to leave ample space 
between the department name and the Swoosh 
and the edge. The department name can 
appear in positive or negative, depending on the 
background.

3. Bottom Right 
The department name can also appear at the 
bottom aligned to the right (Figure 3). Make sure 
to leave an ample margin between department 
name and the edge. The department name can 
appear in positive or negative, depending on the 
background.

Lorem ipsum dolor 
consectetuer adipiscing elit sed 
diam nonummy 

 ᒐᕙᒪᓕᕆᔨᒃᑯᑦ
Department of Executive and Intergovernmental Affairs

Kavamaliqiyikkut
Ministère de l’Exécutif et des Affaires Intergouvernementales

Lorem ipsum dolor 
consectetuer adipiscing elit sed 
diam nonummy 

 ᒐᕙᒪᓕᕆᔨᒃᑯᑦ
Department of Executive and Intergovernmental Affairs

Kavamaliqiyikkut
Ministère de l’Exécutif et des Affaires Intergouvernementales

3

2
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Multi-Departments/
Agencies Names
In the event that a piece does not fall under the 
Government of Nunavut corporate umbrella 
and multi-agency names and multi-department 
names are necessary then the layout will be up 
to the discretion of the designer and approval 
of management. 

The Branding Bar is not necessary for these 
applications. 

Note: Whenever possible, it is still 
recommended to display the department 
name on the back of the piece. 

Lorem ipsum dolor 

consectetuer adipiscing elit sed 
diam nonummy 

ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᓪᓗ
Department of Economic Development and Transportation
Pivalliayuliqiyikkut Ingilrayuliqiyitkullu
Ministère du Développement économique et des Transports

ᐊᕙᑎᓕᕆᔨᒃᑯᑦ
Department of Environment
Avatiliqiyikkut
Ministère de l’Environnement

ᓄᓇᓕᓐᓂ ᒐᕙᒪᒃᑯᓂᓪᓗ ᐱᔨᑦᓯᕋᖅᑎᒃᑯᑦ
Department of Community and Government Services
Nunalingni Kavamatkunnilu Pivikhaqautikkut
Ministère des Services communautaires et gouvernementaux

ᐃᓕᖅᑯᓯᓕᕆᔨᒃᑯᑦ
Department of Culture, Language, Elders and Youth
Pitquhiliqiyikkut
Ministère de la Culture, de la Langue, des Aînés et de la Jeunesse
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Common Branding Bar 
Examples
Here are some examples of how to work with 
the new Branding Bar and how it can be applied 
to different pieces. There are templates on the 
server that you can download. The templates 
are for more commonly used collateral such 
as letterhead, fax and news releases. For more 
information, see page 23.

Advertisement (Colour)

Advertisement (Black and White)

Report Cover/Presentation Folder

Lorem ipsum dolor 
consectetuer adipiscing elit sed diam nonummy 
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt 
ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci 
tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum 
iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla 
facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum.

(867)-975-6030  www.gov.nu.ca  

Lorem ipsum 
consectetuer adipiscing 
elit sed diam nonummy 

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad minim 
veniam, quis nostrud exerci 
tation ullamcorper suscipit 
lobortis nisl ut aliquip ex ea 
commodo consequat. 

Duis autem vel eum iriure 
dolor in hendrerit in vulputate 
velit esse molestie consequat, 
vel illum dolore eu feugiat 
nulla facilisis at vero eros 
et accumsan et iusto odio 
dignissim qui blandit praesent.

(867)-975-6030  
www.gov.nu.ca  

Lorem ipsum
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Common Branding Bar 
Examples 

Brochure Cover (Slim)

Brochure Cover (Wide)

Mailing Label

Trade show Display Banner

Lorem ipsum dolor 
consectetuer adipiscing elit sed diam 
nonummy nibh euismod tincidunt ut 
laoreet dolore 

(867)-975-6030  www.gov.nu.ca  

Lorem ipsum dolor 
consectetuer adipiscing elit sed 
diam nonummy 

consectetuer adipiscing 
elit sed diam 
nonummy nibh 
euismod tincidunt
laoreet dolore

This can be considered an exception to the Vertical Placement guideline. 
If dimensions allow the Swoosh to be used then use it where ever possible.
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A program of... 
Branding Bar Guidelines
When a program takes precedent, the Branding 
Bar still needs to be applied. It is comprised 
as follows:

1. Program Symbol
The government approved program symbol
must be placed at the top left corner and 
needs adequate space and margins around it. 
The recommended minimum space around the 
logo is 1/4” (.25 inches). 

2. Swoosh
The Swoosh needs to be placed at the top and 
needs to follow the same guidelines as stated 
in this VIP guidelines.

3. “A program of” wordmark 
The government wordmark is accompanied by 
“A program of” text. This text is an exception 
to the protected space guideline because it is 
meant to be read as one unit. The combined 
wordmark is available on the central server. 
The wordmark is placed on the right-hand side 
above the Swoosh. This is done due to space 
constraints and to give the program logo the 
most prominence.

4. White Space
As with every Branding Bar, there needs to be 
white space at the top. 

Note: Never place the department name 
within the Branding Bar.

Lorem ipsum dolor 
sit amet consectetuer 
adipiscing elit

2

1
3

4A program of
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Signage
Signage is very important. There needs to be a 
consistency in the design for all of the signage in 
order to portray a professional, cohesive image. 
On this page, are easy to follow instructions on 
how to create a sign.

 ᒐᕙᒪᓕᕆᔨᒃᑯᑦ
Department of Executive and Intergovernmental Affairs

Kavamaliqiyikkut
Ministère de l’Exécutif et des Affaires Intergouvernementales

Reception ...............................................113

Minister’s Offi ce ......................................115

Minister`s Assistant.................................116

Deputy Minister.......................................118

Staff Room ............................................. 129

Hours: 8:30 - 4:30

Use Government Blue Swoosh
(Branding Bar)
Since there are many different methods to produce 
a sign, from professional screenprinting to desktop 
colour printer, one colour should be used to remain 
consistent. DO NOT produce signage in the 
department colour. 

Logo/Tagline Group
(Branding Bar)
In accordance with the Branding Bar 
standards use the Logo/Tagline Group, 
in the top left corner following all of the 
guidelines associated with it, especially 
the protected area and margins. 

White Backround
Always produce signage 
with a completely white 
background. This allows 
for the best legibility and 
is the most cost effective. 

Department Name
Always produce the 
department name in the 
typefonts Arial Regular 
(not Bold or Italic) and 
Pigiariq. The type should 
be aligned right and in 
100% black. Ensure a 
decent margin is present 
between the type and the 
edge of the sign.

Information
Always produce the information in the typefonts Arial Regular 
(not Bold or Italic) and Pigiariq. The type should be aligned 
right and in 100% government blue. Ensure a decent margin 
is present between the type and the edge of the sign.

5

1

2

3

4
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Typography
Arial and Pigiarniq are the standard typefonts 
and must be used for all offi cial government 
material, such as stationery and signage. Arial 
and Pigiarniq are also recommended to be 
used for all other government material, such as 
brochures, newsletters and trade show booths. 
The typefonts are widely available to the public.

Arial Regular

Nunavut
Arial Italic

Nunavut
Arial Bold

Nunavut
Arial Bold Italic

Nunavut
Pigiarniq

ᓄᓇᕗᑦ

Templates
Many template fi les for the material in this VIP 
Guidelines are available on the central server.

The fi les are available in ‘Adobe InDesign’ format 
(industry standard page makeup software), and 
in some cases, are also available as ‘Microsoft 
Word’ fi le formats and PDFs. Please refer to the 
website for downloads and the following pages 
for additional information.

Most printers and newspapers use InDesign, and 
either accept InDesign fi les or fi nal, high-resolution 
PDF fi les (which are exported from the InDesign 
original art fi les).

It is not expected that GN employees will have, 
or use, InDesign internally. It is anticipated 
that offi ces will utilize the help of either local 
professional graphic designers, or the in-house 
production departments of printers and 
newspapers, using the provided templates as 
a starting point.

Wherever possible, Microsoft Word fi les have 
been provided, so that the GN offi ces by produce 
certain pieces internally.
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Letterhead
Microsoft Word and InDesign

 ᒐᕙᒪᓕᕆᔨᒃᑯᑦ
Department of Executive and Intergovernmental Affairs

Kavamaliqiyikkut
Ministère de l’Exécutif et des Affaires Intergouvernementales

(867) 975-####  
(867) 975-#### 

www.gov.nu.ca  

C.P. Box ####, succursale ###
Iqaluit, Nunavut  X0A 0H0

P.O. Box ####, Stn. ###
Iqaluit, Nunavut  X0A 0H0



Government of Nunavut
Visual Identity Program

25

Business Card
InDesign

 

Envelope
PDF, InDesign

C.P. Box 1000, succursale 205
Iqaluit, Nunavut  X0A 0H0

P.O. Box 1000, Stn. 205
Iqaluit, Nunavut  X0A 0H0

ᑐᑭᒧᐊᒃᑎᑦᓯᔨ ᑐᓴᐅᒪᖃᑦᑕᐅᑎᓕᕆᓂᕐᒧᑦ
Director of Communications

Aulapkaiyii, Uqautingni
Directrice des communications

(867) 975-#### name@gov.nu.ca(867) 975-####  

Government of Nunavut

ᐸᒻ ᑯᓪᑐᕐ
Pam Coulter

 ᒐᕙᒪᓕᕆᔨᒃᑯᑦ
Department of Executive and Intergovernmental Affairs

Kavamaliqiyikkut
Ministère de l’Exécutif et des Affaires Intergouvernementales

C.P. Box ####, succursale ###
Iqaluit, Nunavut  X0A 0H0

P.O. Box ####, Stn. ###
Iqaluit, Nunavut  X0A 0H0

www.gov.nu.ca  
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Fax
Microsoft Word 

 ᒐᕙᒪᓕᕆᔨᒃᑯᑦ
Department of Executive and Intergovernmental Affairs

Kavamaliqiyikkut
Ministère de l’Exécutif et des Affaires Intergouvernementales

(867) 975-####  
(867) 975-####

www.gov.nu.ca  

C.P. Box ####, succursale ###
Iqaluit, Nunavut  X0A 0H0

P.O. Box ####, Stn. ###
Iqaluit, Nunavut  X0A 0H0

 
 

FAX COVER SHEET 
 

 
 
 
 
•Comments:   

 
 

To:  From:  

Fax:  Date:  

Tel:  Pages:  

Re:  CC:  
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 ᒐᕙᒪᓕᕆᔨᒃᑯᑦ
Department of Executive and Intergovernmental Affairs

Kavamaliqiyikkut
Ministère de l’Exécutif et des Affaires Intergouvernementales

(867) 975-####  
(867) 975-####

www.gov.nu.ca  

C.P. Box ####, succursale ###
Iqaluit, Nunavut  X0A 0H0

P.O. Box ####, Stn. ###
Iqaluit, Nunavut  X0A 0H0

News Release
Microsoft Word

NEWS RELEASE 
For Immediate Release 
New Nunavut Birth Certificate 
IQALUIT, Nunavut (June 5, 2012) - The Government of Nunavut (GN) has introduced 
a newly designed birth certificate that includes security features to help protect against 
identity theft. 

“The new birth certificate is standard across Canada, but also includes some Nunavut 
specific features including our coat of arms, Inuit languages, and the territorial seal,” 
said Minister of Health and Social Services, Keith Peterson. “All birth certificates in 
Canada are printed on the same type of polymer paper that includes a clear window 
and other security features.” 

New parents may now obtain their child’s birth certificate through the Department of 
Health and Social Services. The cost is $10. Application forms are available on the GN 
website: http://www.hss.gov.nu.ca. 

The older Nunavut birth certificates remain valid, and do not need to be replaced. 

 

## 

Media Contact: 

Name 
Title 
Department 
 
867-123-4567 
name@gov.nu.ca 
 
 



Government of Nunavut
Visual Identity Program

28

PowerPoint Template
PowerPoint

Heading One
Sub-Heading One

Heading Two

• Bulleted list 
• Bulleted list 
• Bulleted list 
• Bulleted list 
• Bulleted list 
• Bulleted list 
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Email Signature
Recommended confi guration

Social Media
JPEG
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Vehicle Decals
Use the logo without the tagline or the swoosh.

Uniforms
Use the logo without the tagline or the swoosh.
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Appendix A
Choosing the Right File Format
GN logos are available for use in EPS and 
JPG formats. The charts shown here provide 
a guideline for choosing fi le formats best suited 
to specifi c uses and applications.

The JPG format is the standard for on-screen 
viewing or online publishing. A JPG fi le is a 
compressed fi le that contains some, but not all 
of the original information. JPG fi les do vary in 
size and can be high-resolution, but when used 
for web, they are only 72 dpi and the quality is 
unacceptable for printing.

The EPS format is the industry standard for high 
resolution offset printing and is used primarily by 
professional designers and printers.

End Use File Format of Logo
•  If fi le will be viewed on-screen 

or online only: jpg or gif

• If fi le will be laser printed internally: jpg or eps

• If fi le will be offset printed: eps

Application File Format of Logo
• MS Word Document: jpeg

•  PowerPoint Presentations: jpeg

• Website: jpeg

• Advertising: eps

• Point of Purchase Displays: eps

Logo Use Tips
The GN logo and extension logos are available 
for download in several fi le formats:

EPS

A high-resolution format used in professional 
design programs. Most often requested and 
accepted by print companies. Most computers 
and most versions of Microsoft Offi ce will 
not support this format, but some will. We 
recommend testing for quality before using 
this method.

JPG 

For use in emails and Microsoft Offi ce programs. 
Use the RGB versions for Microsoft Offi ce.

To ensure proper quality, it is important that logos 
are downloaded from the Server. 

Reproduction Materials
To maintain quality standards, it is important to 
work from original fi les. All versions of the logo 
are available online or from the Executive.

Third Party Usage
Written permission to use the logo by a third 

party must be provided by the Executive.
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Appendix B 
Deviations
Adherence to the standards of the Visual Identity 
Program is mandatory when using the Government 
of Nunavut logo and wordmark.

This guide covers a wide range of predictable 
applications, but cannot include all possibilities. 
Any deviations from or modifi cations to the 
standards of the Visual Identity Program must 
be approved prior to being implemented. If a 
situation arises where it is determined that the 
standards of the Visual Identity Program cannot 
be applied, contact:

Communications and Planning Manager
Department of Executive and
Intergovernmental Affairs
Government of Nunavut
Tel: (867) 979-5822
Fax: (867) 979-5833

More Information
This guide covers a wide range of predictable 
applications, but cannot include all possibilities.

For applications not covered in the guide or for 
advice about any application, please contact 
the Executive.
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